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​Orientation for private investors.

Information. Overview. Investment.​

FINANZEN100
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Source: AGMA/ daily digital facts 2023-03, usage in the last 3 months, population 16+ (online/mobile WNK); 

population: 16+; IVW 03/2023

THIS IS FINANZEN100

Finanzen100 and FOCUS online Börse address experienced traders and 

stock market novices alike, providing both target audiences with 

interesting news and services.

With plenty of content, analyses and features we make sure to give an 

ideal overview of the world of finance, and thus, contribute to the 

financial success of our users.

Page Impressions

62.34m

INTERACTION.

CONSULTATION.

Our expert journalists share deep insights of the 
stock market to help our users to take the best 
financial decisions.

Analysis, reports and webinars provide our users with 

accessible expertise.

Crypto, ETFs, green stocks and more: we compare 

and discuss investment options.

ANALYSIS.

Unique Users

2.14m

Video Ad Impressions

-

Visits

13.46m

Orientation for private investors

| BurdaForward | media pack | Finanzen100
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Source: AGMA/ daily digital facts 2023-03, usage in the last 3 months, population 16+ (online/mobile WNK); 

population: 16+; IVW 03/2023

FINANZEN100 MOBILE*

| BurdaForward | media pack | Finanzen100

Successful investing: The Finanzen100 app provides investors not only 

with daily news, but also with services and products to help them make 

the best investment decisions. We also offer non-app users the same 

wealth of information to provide broad knowledge from the world of 

finance.

Page Impressions

59.09m

Unique Users

1.60m

Video Ad Impressions

-

Visits

11.81m

The largest mobile stock market publisher in Germany
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Source: Facebook, X, Instagram, YouTube (07/2024) 

WE ARE SOCIAL EXPERTS!
Reach on social media

| BurdaForward | media pack | Finanzen100

Whether high-reach posts on Facebook, Instagram or X, entertaining 

stories or informative live posts on YouTube - we reach our users 

everywhere and accompany them through the day with unique formats 

and detailed messages. Thanks to our social media know-how, our 

users are always up-to-date!

99.128
Followers

4.864
Followers

617
Followers

2.519
Followers
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HIGH REACH ON ALL 

DEVICES

| BurdaForward | media pack | Finanzen100

Source: AGMA/ daily digital facts 2023-03, basis: usage in the last 3 months.

population 16+ (online/mobile WNK).

2.14m UU  total digital reach

0.56m UU  digital reach

1.60m UU  mobile reach
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OUR BRAND USP
What our users love about our brand

THE BEST DECISIONS.

With daily financial news updates and the 

ability to create customized portfolios and 

watchlists, we help our users make the best 

decisions every day.

UNCOMPLICATED.

We stand for speedy reporting and 

thoroughly researched financial topics and 

explain monetary policy developments and 

investment options in exciting webinars and 

reports in a comprehensible way.

PROSPERITY ASSURANCE.

Rising costs of living, inflation and personal 

pensions play a key role. We cover these 

issues to help our users secure their 

personal wealth.

| BurdaForward | media pack | Finanzen100
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Finanzen100 users – a financially strong male audience

Source: AGMA/ daily digital facts 2023-03, basis: usage in the last 3 months, population 16+ (online/mobile 

WNK);​ Best for Planning 2023 (Ø month), population 16+.​

FINANZEN100 USER
Digital & quality-conscious

| BurdaForward | media pack | Finanzen100

Finanzen100 is particularly popular among the age groups of 30 years and older.

17%

16 to 29

years

31%

30 to 49

years

40%

50 to 69

years

12%

70 +

years

25%
female

75%
male

Finanzen100 users ...

are decision-makers or co-decision-

makers in household management.93%
have a monthly net household income 

over 3,000 euros. 58%
have a high school diploma or a 

university degree. 50%
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FINANZEN100 USER

| BurdaForward | media pack | Finanzen100

Leisure time and purchasing behavior

Basis: Best for Planning 2023 (Ø month), population 16+, figures in percent​

family

friends

career successself-actualization

independencyindividuality

The distinctive interests are varied.

Sports
45% jogging (169)

42% hiking (193)

35% swimming (156)

Relaxation
47% DIY (134)

26% meditating (218)

18% drawing (165)

Leisure
68% books (128)

46% podcast (188)

24% culture (233)

This is important to the Finanzen100 user community.
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The user base of Finanzen100 has diverse interests.

Source: Best for Planning 2023 (Ø month), population 16+, figures in percent​

Brand Monitor 2022; basis: each brand used in the last 3 months​

FINANZEN100 USER
Informed & digital

| BurdaForward | media pack | Finanzen100

This is particularly important to the users of Finanzen100:

73%

Best 

Price Option

52%

Sustain-

ability

they like to afford 

expensive things.

They consciously 

choose the very best 

quality in their nutrition.

% of Opinion Leader

finance/investment

(325)25%
car

(165)24%
computer/accessoires

(165)23%
travel

(145)22%
DIY

(156)20%
TV

(165)15%

31%
Quality

44%
Luxury
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